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ABSTRAK 
Penelitian ini bertujuan untuk membuktikan dan menganalisis pengaruh 
pajak, excange rate, profitabilitas, leverage, tunneling incentive, dan mekanisme 
bonus terhadap transfer pricing. Transfer pricing dapat muncul pada perusahaan 
yang memiliki tujuan untuk memperoleh laba tinggi dan penghindaran pajak 
sebagai salah satunya. Populasi penelitian ini adalah perusahaan manufaktur yang 
terdaftar di Bursa Efek Indonesia dalam periode 2015-2017, dan memperoleh 
jumlah sampel 44 pengamatan dengan metode purposive sampling. Teknik 
analisis yang digunakan penelitian ini adalah regresi logistik. Hasil penelitian ini 
menunjukkan variabel pajak dan tunneling incentive berpengaruh positif, 
sedangkan variabel exchange rate, profitabilitas, leverage, dan mekanisme bonus 
tidak berpengaruh pada keputusan perusahaan dalam melakukan transfer pricing. 
Kata kunci: Pajak, Excange Rate, Profitabilitas, Leverage, Tunneling 
Incentive, Mekanisme Bonus, Transfer Pricing. 
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THE INFLUENCE OF TAXES,  EXCHANGE IS RATE , PROFITABILITY,  
LEVERAGE, TUNNELING INCENTIVE   AND BONUS MECHANISM ON 
SPONTANEOUS DOES PRICING TRANSFER 
(STUDI IS EMPIRIC ON ENROLLED MANUFACTURING BUSINESS AT 
INDONESIAN STOCK EXCHANGE YEAR 2015 2017) 
 
 
ABSTRACK 
This research intent to prove and menganalisis is taxes influence,  excange 
rate,  profitability,  leverage, tunneling incentive,  and bonus mechanism to 
pricing transfer.   pricing transfer can appearance on corporate one has aim to 
get tall profit and taxes avoidance as one of it. This observational population is 
enrolled manufacturing business at Indonesian Stock Exchange in period 2015 
2017 years and getting total sample 44 watches by methodic purposive is 
sampling.  analisis tech that was utilized by this research is logistics regression. 
This observational result point out taxes variable and tunneling incentive  having 
for positive, meanwhile variable exchange rate,  profitability,  leverage,  and 
mechanism bonus not ascendant on spontaneous corporate deep does pricing 
transfer. 
Keyword: Taxes,  Excange Rate,  Profitability,  Leverage, Tunneling Incentive,  
Bonus Mechanism,  Pricing's Transfer. 
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